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Instructions

1. Choose your modules carefully

v" You must discuss the module options available with your academic advisor/ international
office at your home institution.

v' Ensure you read the module outlines of each module you are interested in carefully. All
module outlines are available to read and download via the link provided at the bottom of
these instructions.

v" You must have read the module outline before deciding whether you want to take the
course or not.

¥v" You must not choose modules that you have already studied / are studying currently.

No changes are allowed once you have submitted your Module Choice Form.

v' Check with your home institution how many credits/ modules you must take while abroad.
It is your responsibility to know this and you will need to ensure that you are registered for
sufficient credits/ modules.

v" The Module Choice Form (as part of your application) must be approved by your home
institution.

2. Which courses are available for me to choose from?

v" All modules listed in the table below are open to study abroad/ exchange students. These
have been approved by the relevant Head of Programme(s) at Regent’s.

v" Modules are subject to change and demand every term — If you have chosen a module
that has been cut prior to the start of the semester, you will be informed immediately and need
to choose an alternative course from the updated list.

v" For some modules, you will need to meet the pre-requisites of the course. Check the
module outline carefully and consult with your academic advisor (and the IPO Inbound Team if
necessary).

v" The full workload of credits you can sign up for is 30 ECTS. 20-25 ECTS is a balanced
workload.

v" You may register for classes across all programmes, but please note that you’re more
likely to avoid timetable clashes if you pick from one programme.

3. Timetable clashes and modules not running

v" We cannot guarantee that you will be given your first choices. This is due to timetable

clashes (especially across programmes) and closed classes. Therefore, you must indicate at

least one approved alternative on your form for every first choice module (If you need to take

25 ECTS, for example, you should note down as many first choices as needed to reach 25

ECTS, and as many alternative choices to reach 25 ECTS, too). You may be given any of

these alternative modules if your first choices are not available. It is important that they fit

with your studies and have been approved by your home university. If your form does not

state these alternatives it will not be accepted and you will be asked to submit a completed

form.

v' Timetable clashes may be avoided if you choose only classes from one programme

v" Please pay attention to any recent amendments in modules listed below- modules that
have been cancelled are marked with a strike: example. Modules which are newly added
are highlighted: example.
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4. Your choices

v" You must ensure that you tick the box ‘compulsory’ if you require the module in order for

your graduation not to be delayed. We will try our best to get you into this module but we still

cannot guarantee it.

v' All modules available are listed below and available for selection in the dropdown menus

in the application form. If a module is not in the below list nor in the dropdown menus, it is not
available this term.

v For further information on choosing your modules, please refer to our step-by-step guide

to filling in your module choices.

5. Changes to your module choices

v" You cannot make any changes to your module selections. Once submitted, this is
considered your final choice. The IPO Inbound Team passes your choices on to the registry
office who will schedule you into classes.

6. Final timetable

v" We endeavour to send you a draft timetable prior to the start of the semester. In case we
are unable to schedule you into sufficient classes we will then be in touch with you directly to
sort this out. You will receive your final class timetable during the Orientation Week.

7. Exams

v" You can check if a module requires your presence to sit an exam in January by cross-
checking the right column ‘Exam in January’. ‘Yes’ means that you will need to stay in London
until January or return to London in January to sit the exam; ‘No’ means that you can leave
Regent’s as soon as classes finish in December and the module will have an alternative
assessment method (e.g. essay, presentation, etc.) to be completed by the end of classes. For
more information about your final assessments please consult the module outline.

*By submitting your application form (which includes the Module Choice
Form) you confirm that you have read and understood the above*.

7. Any questions?

v" Any questions should be directed to the IPO Inbound Team on ipo@regents.ac.uk.

v" Please quote your full name and name of your home institution so we can advise swiftly.
v" Module outlines (detailed module descriptions) are available to read through the links at
the bottom of each programme offering.
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MA International Business

CORES
Module Title Term Exam in
January
INB701 International AUTUMN e 10 No

Business & Finance

Global Marketing
INB702 with AUTUMN 20 10 No
Communications

INB703 Research Methods AUTUMN 20 10 No

Strategy and

*
SISO Decision Making

AUTUMN 20 10 Yes

*Please note that STG701 includes a mandatory simulation which runs over one weekend
during the term.

Please find the detailed modules outlines for the available MA International Business
Programme here.

MSc Marketing Psychology

CORES

Exam in
January

Module Title Term UK ECTS

Entrepreneurial Marketing

AUTUMN 20 10 No
Strategy

MPS702

Psychology of Consumer

; AUTUMN 20 10 No
Behaviour

MPS703

Please find detailed modules outlines for the available MSc Marketing Psychology
Programme here.
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https://www.dropbox.com/sh/z4ytlzjuktj3gfw/AACOCs0wxAdwUbWEQ0IFbi2Da?dl=0
https://www.dropbox.com/sh/z4ytlzjuktj3gfw/AACOCs0wxAdwUbWEQ0IFbi2Da?dl=0
https://www.dropbox.com/sh/soesx5rxwom3zg4/AADHZaN8sjNe2uWiU6_mgkrsa?dl=0
https://www.dropbox.com/sh/soesx5rxwom3zg4/AADHZaN8sjNe2uWiU6_mgkrsa?dl=0

The MA Management Programme has been revalidated to contain new modules, at this time
we are working closely with the Head of Programme and our Quality Team to update the
module Digital Marketing as soon as the module code becomes available.

MA Management

CORES
Code Module Title Term ECTS Exam in
January
MGT705 Leadership AUTUMN 20 10 No
MGT707 Research Methods AUTUMN 20 10 No
MGT708* Managing AUTUMN 10 5 No
Complexity
Marketing
MGT7B7 Communications AUTUMN 20 10 No
Strategy
Corporate Finance
FIN704 and Financial AUTUMN 20 10 Yes
Markets
STG701* Strategy and AUTUMN 20 10 Yes

Decision Making

*Please note that some classes for MGT708 will be running on the weekends.

*Please note that STG701 includes a mandatory simulation which runs over one weekend
during the term.

MA Management

ELECTIVES
Module Title Term UK Exam in
NERERY
Entrepreneurshi Presentations
MGT720* P STIP | AUTUMN 10 5 during exam
and Innovation
week
BUS750 Business AUTUMN 10 5 No
Analytics
Private Equity
EMG740 and Venture AUTUMN 10 5 No
Capital
MGT7B6 | Marketing for AUTUMN 10 5 No
Managers
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Financial
MGT7C2 Analysis for AUTUMN 10 5 No
Managers
MGT7C2 Ol AUTUMN 10 5 No
Management
MGT*** - .
(TBC) Digital Marketing AUTUMN 10 5 No
MGT7A4 | Technologyand |, iy 10 5 No
Innovation

*Please note that MGT720 will have presentations over the exam week, therefore you will
need to be present in January 2020.

Please find detailed modules outlines for the available MA Management Programme
here.

MA Luxury Brand Management

CORES

Exam in
January

Module Title Term UK

Historical and

Contemporary

Perspectives in
Luxury

LBM714 AUTUMN 20 10 No

Luxury Marketing

AUTUMN 20 10 No
Management

LBM715

LBM716 Research AUTUMN 20 10 No
Methods

MA Luxury Brand Management

ELECTIVES
Module Title Term UK Exam in
January
LBM719* Luxury Goods AUTUMN 10 5 No
LBM720* Luxury Services AUTUMN 10 5 No
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https://www.dropbox.com/sh/w3dbvk0cd3x68fg/AADB_QmQY_AefD7PzJVPBLOAa?dl=0
https://www.dropbox.com/sh/w3dbvk0cd3x68fg/AADB_QmQY_AefD7PzJVPBLOAa?dl=0

Law & the
LBM722 Luxury AUTUMN 10 5 No
Environment

Digital Marketing

LBM723 and Analytics in AUTUMN 10 5 No
Luxury
LBM724 | ENtrepreneurship |, N 10 5 No

and Luxury

*Please note that participation in either LBM719 or LBM720 will incur a £1,000 surcharge each
due to the extra activities, events and excursions that are organised as part of the module(s).

Please find detailed modules outlines for the available MA Luxury Brand Management
Programme here.

MSc Finance

CORES
Module Title Term Exam in
NERERY
FIN7AL Corporate AUTUMN 20 10 Yes
Finance
FIN7A2 Corporate AUTUMN 10 5 Yes
Valuation
FIN7A3 Investment AUTUMN 10 5 Yes
Analysis
FIN7B2 Research AUTUMN 20 10 Yes
Methods
FIN7B3 Econometrics AUTUMN 10 5 Yes

MSc Finance

ELECTIVES

Exam in
January

Module Title Term

FIN7BS Fixed Incomes |\, iy 10 5 Yes
and Derivatives

* Please note that FIN7C1 - Trading in Financial Markets will not be running for Autumn 2019
term.

Please find detailed modules outlines for the available MSc Finance Programme here.
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https://www.dropbox.com/sh/v5i3uqb7l3o4pxk/AAA5U6vQtVLHTwVeF5ZqGPZta?dl=0
https://www.dropbox.com/sh/v5i3uqb7l3o4pxk/AAA5U6vQtVLHTwVeF5ZqGPZta?dl=0
https://www.dropbox.com/sh/5as92rjuhi8dey9/AAAYm4DzNuJok31Ej2aUwXtya?dl=0

MSc Digital Marketing and Analytics

CORES
Module Title Term Exam in
January
MKT7AS Social Media Marketlng & AUTUMN 10 5 No
Analytics
Integrated Digital Marketing
MKT7A6 Communications & AUTUMN 20 10 No
Analytics
MKT7B4 Web Marketingand | A yrumn [ 20 10 No
Analytics
MKT7B5 Digital Marketlng and Data AUTUMN 10 5 NoO
Analysis

Please find detailed modules outlines for the available MSc Digital Marketing and
Analytics Programme here.

MSc Oil and Gas

CORES
Module Title Term Exam in
January
Refining & Shipping in the
OGT705 Oil & Gas Industry AUTUMN 20 10 Yes
OGT708 Oil & Gas Markets AUTUMN 20 10 No
OGT709 Research Methods AUTUMN 20 10 No
FIN704 Corporate Finance and | » ;1N 20 10 Yes
Financial Markets

Please find detailed modules outlines for the available MSc Oil and Gas Programme
here.
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https://www.dropbox.com/sh/aexgdjsnkw0dmei/AACfcTmShjH4iTWk0dMTwLYqa?dl=0
https://www.dropbox.com/sh/aexgdjsnkw0dmei/AACfcTmShjH4iTWk0dMTwLYqa?dl=0
https://www.dropbox.com/sh/c8k40f9gju59uzx/AAAViYaDFFdku1u1d6CvqzNaa?dl=0
https://www.dropbox.com/sh/c8k40f9gju59uzx/AAAViYaDFFdku1u1d6CvqzNaa?dl=0

MA International Relations

CORES
Module Title Term Exam in
January
INR701 Introduction to_InternationaI AUTUMN 20 10 No
Relations
INR702 International Law AUTUMN 20 10 No
INR703 International Political AUTUMN 20 10 No
Economy

Please find detailed modules outlines for the available MA International Relations
Programme here.
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https://www.dropbox.com/sh/gbrag6t9pstefwn/AACjTX4-NhDtTZpvFM-lMDRSa?dl=0
https://www.dropbox.com/sh/gbrag6t9pstefwn/AACjTX4-NhDtTZpvFM-lMDRSa?dl=0

MA Media & Digital Communications****

CORES
Module Title Term ECTS Exam in
January
MDc7o1 | COre concepts in Media AUTUMN 20 10 No
and Communications
MDC702 Media Research Design AUTUMN 20 10 No
and Methods

****Some marketing background is required, and should be determined by approval from
module leader before registering for the module.

Please find detailed modules outlines for the available MA Media & Diqital
Communications Programme here.
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https://www.dropbox.com/sh/qfwy47k2278q3ks/AAAZpktWcD3UCPqk3pCtmX4pa?dl=0
https://www.dropbox.com/sh/qfwy47k2278q3ks/AAAZpktWcD3UCPqk3pCtmX4pa?dl=0
https://www.dropbox.com/sh/qfwy47k2278q3ks/AAAZpktWcD3UCPqk3pCtmX4pa?dl=0
https://www.dropbox.com/sh/qfwy47k2278q3ks/AAAZpktWcD3UCPqk3pCtmX4pa?dl=0

MA International Fashion Marketing

CORES
Module Title Term EcTs Examin
January
FSM704 Marketing Strategy AUTUMN 20 10 No
FSM705 Research Methods AUTUMN 20 10 No
FSM706 ihe GlobaliFashion AUTUMN 10 5 No
Consumer

MA International Fashion Marketing

ELECTIVES

Exam in
NERIERY

Module Title Term ECTS

Fashion PR and the
FSM712 Fashion Show AUTUMN 10 5 No

LBM719* Luxury Goods AUTUMN 10 5 No

Entrepreneurship and

LBM724
Luxury

AUTUMN 10 5 No

*Please note that participation in LBM719 will incur a £1,000 surcharge due to the extra
activities, events and excursions that are organised as part of the module(s).

Please find detailed modules outlines for the available MA International Fashion
Marketing Programme here.
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https://www.dropbox.com/sh/0bme8b8f97q7yll/AADp9ub4tM7i6Y3aGn_v4pXha?dl=0
https://www.dropbox.com/sh/0bme8b8f97q7yll/AADp9ub4tM7i6Y3aGn_v4pXha?dl=0

