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Instructions

1. Choose your modules carefully

v" You must discuss the module options available with your academic advisor/ international office at your
home institution.

v' Ensure you read the module outline of each module you are interested in carefully. All outlines are
available to read and download via the links provided at the bottom of each programme offering.

v" You must have read the outline before deciding whether you want to take the course or not.

v" You must not choose modules that you have already studied / are studying currently.

No changes are allowed once you have submitted your Module Choice Form.

v Check with your home institution how many credits/ modules you must take while abroad. It is your
responsibility to know this and you will need to ensure that you are registered for enough credits/ modules.
v' The Module Choice Form (as part of your application) must be approved by your home institution.

2. Which courses are available for me to choose from?

v" All modules listed in the table below are open to study abroad / exchange students. These have been
approved by the relevant Head of Programme(s) at Regent’s.

v" Modules are subject to change and demand every term — If you have chosen a module that has been
cut prior to the start of the semester, you will be informed immediately and need to choose an alternative
course from the updated list.

v" For all Year 3 modules and some others, you will need to meet the pre-requisites of the course. Check
the module outline carefully and consult with your academic advisor (and the IPO Inbound Team if
necessary).

v The full workload of credits you can sign up for is 30 ECTS. 20-25 ECTS is a balanced workload.

3. Timetable clashes and modules not running

v" We cannot guarantee that you will be given your first choices. This is due to timetable clashes
(especially across programmes and levels) and closed classes. Therefore, you must indicate at least one
approved alternative on your form for every first-choice module (If you need to take 25 ECTS, for example,
you should note down as many first choices as needed to reach 25 ECTS, and as many alternative
choices to reach 25 ECTS, too). You may be given any of these alternative modules if your first choices
are not available. It is important that they fit with your studies and have been approved by your
home university. If your form does not state these alternatives it will not be accepted, and you will be
asked to submit a completed form.

v" Timetable clashes may be avoided if you choose only classes from one level

v" Timetable clashes may be avoided if you choose only classes from one programme

v' Please pay attention to any recent amendments in modules listed below- modules that have been
cancelled are marked with a strike: example. Modules which are newly added are highlighted: example.

4. Your choices

v" You must ensure that you tick the box ‘compulsory’ if you require the module in order for your
graduation not to be delayed. We will try our best to get you into this module, but we still cannot guarantee
it.

v" All modules available are listed below and available for selection in the dropdown menus in the
application form. If a module is not in the below list nor in the dropdown menus, it is not available this term.
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v For further information on choosing your modules, please refer to our step-by-step guide to filling in
our module choices.

5. Changes to your module choices

v" You cannot make any changes to your module selections. Once submitted, this is considered your
final choice. The Inbound Team passes your choices on to the Registry Department who will schedule you
into classes.

6. Final timetable

v" We endeavour to send you a draft timetable prior to the start of the semester. In case we are unable to
schedule you into enough classes we will then be in touch with you directly to sort this out. You will receive
your final class timetable during the Orientation Week.

*By submitting your application form (which includes the Module Choice Form) you
confirm that you have read and understood the above*.

7. Any questions?

v Any questions should be directed to the Inbound Team on ipo@regents.ac.uk.

v' Please quote your full name and name of your home institution so we can advise swiftly.

v" Outline (detailed module descriptions) are available to read through the links at the bottom of each
programme offering.
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Fashion & Design

MA International Fashion Marketing

CORES
Module Title Term
FSM707 Fashion Branding Spring 20 10
Fashion Marketing
FSM708 Communications Spring 20 10
Strategy
Fashion Trends,
FSM709 Buying and Spring 20 10
Distribution
ELECTIVES
Module Title Term
Fashion Retail :
FSM713 Marketing Spring 10 5
LBM719* Luxury Goods Spring 10 5
LBM724 Entrepreneurship Spring 10 5
and Luxury

*Please note that participation in LBM719 will incur a £1,000 surcharge each due to the extra activities, events
and excursions that are organised as part of the module.

Please find detailed module outlines for the available MA International Fashion Marketing modules
here.



https://www.dropbox.com/sh/tdb8s9m81qjjoza/AAB4cu5E-BgRpmbnTim_eIIAa?dl=0
https://www.dropbox.com/sh/tdb8s9m81qjjoza/AAB4cu5E-BgRpmbnTim_eIIAa?dl=0
https://www.dropbox.com/sh/tdb8s9m81qjjoza/AAB4cu5E-BgRpmbnTim_eIIAa?dl=0
https://www.dropbox.com/sh/tdb8s9m81qjjoza/AAB4cu5E-BgRpmbnTim_eIIAa?dl=0

Business & Management

MSc Finance

CORES

Module Title Term

Bank Risk

FIN7AS5 Management Spring 20 10
Monetary Policy &
FIN7AG6 Central Bank Spring 20 10
Operations
FIN7B2 Research Methods Spring 20 10
FIN7B3 Econometrics Spring 10 5

MSc Finance

ELECTIVES
Module Title Term
FIN7B8* FiXDegri'\?&;?V”;g & Spring 10 5
FIN7BO* Max\gzagmem Spring 10 5
FIN7C1* Tradinl\?l;rr‘k';itrs‘a”da' Spring 10 5

*Please note that the 3 listed MSc Finance electives are subject to run depending on availability. The IPO
cannot guarantee these will run in the spring term, as the MSc Finance programme may run only one of the
listed modules as an elective due to programme size.

Please find detailed module outlines for the available MSc Finance modules here.



https://www.dropbox.com/sh/lma7nrpoc41dnnm/AABjJKI3kVRGigJNPoU3ED1xa?dl=0
https://www.dropbox.com/sh/lma7nrpoc41dnnm/AABjJKI3kVRGigJNPoU3ED1xa?dl=0

MSc Oil and Gas Trade Management

CORES

Module Title

Sustainability in
OGT702 the Oil & Gas Spring 10 5
Sector
Oil & Gas Trading
OGT703 and Risk Spring 20 10
Management
Oil & Gas
OGT710 Contracts and Spring 10 5
Regulation
Corporate
FIN704 Finance and Spring 20 10
Financial Markets

Please find detailed module outlines for the available MSc Oil and Gas Trade Management modules
here.

MSc Digital Marketing & Analytics

CORES

Module Title ‘ Term

Social Media
MKT7A5 Marketing and Spring 20 10
Analytics

Integrated Digital
Marketing
Communications &
Analytics

MKT7A6 Spring 20 10

Please find detailed module outlines for the available MSc Digital Marketing & Analytics modules here.



https://www.dropbox.com/sh/yoeyah7h6lqhpfh/AAApOmJPiF-tRB24mkV0eNg3a?dl=0
https://www.dropbox.com/sh/yoeyah7h6lqhpfh/AAApOmJPiF-tRB24mkV0eNg3a?dl=0
https://www.dropbox.com/sh/yoeyah7h6lqhpfh/AAApOmJPiF-tRB24mkV0eNg3a?dl=0
https://www.dropbox.com/sh/yoeyah7h6lqhpfh/AAApOmJPiF-tRB24mkV0eNg3a?dl=0
https://www.dropbox.com/sh/un46knq8e9bardu/AAA0ZODSMmy6DQuFYoqr_ctEa?dl=0
https://www.dropbox.com/sh/un46knq8e9bardu/AAA0ZODSMmy6DQuFYoqr_ctEa?dl=0

MSc Marketing Psychology

Module Title ‘

Cross Cultural
Aspects of

CORES

Term

MPS704 Marketing Spring 20 10
Psychology

MPS705 Brands, Ads and Spring 10 5
Aspirations

MPS706 Individual Marketing Spring 10 5

MSc Marketing Psychology

ELECTIVES
Module Title
Marketing :
MPS707 e . Spring 20 10
Leadership,
PSY713 Engagement and Spring 20 10
Motivation

Please find detailed module outlines for the available MSc Marketing Psychology modules here.

MA Luxury Brand Management

‘ CORES

Module Title Term

Luxury Brands and

LBM717 Creativity Spring 20 10
Strategic
LBM718 Management of a Spring 20 10

Luxury Business



https://www.dropbox.com/sh/rs17oi8e3n0hp1l/AAAAx9V16nuPFcmqx1Oa-Ex_a?dl=0
https://www.dropbox.com/sh/rs17oi8e3n0hp1l/AAAAx9V16nuPFcmqx1Oa-Ex_a?dl=0

MA Luxury Brand Management

ELECTIVES
LBM719* Luxury Goods Spring 10 5
LBM720* Luxury Services Spring 10 5
Curating and :
SRz Creating in Luxury Spring L 2
Luxury Digital
LBM723 Marketing and Spring 10 5
Analytics
LBM724 Entrepreneurship Spring 10 5
and Luxury
Historical and
LBM728 Contemporary Spring 10 5
Issues in Luxury

*Please note that participation in either LBM719 or LBM720 will incur a £1,000 surcharge each due to the
extra activities, events and excursions that are organised as part of the module(s).

Please find the detailed module outlines for the available MA Luxury Brand Management modules
here.



https://www.dropbox.com/sh/v5i3uqb7l3o4pxk/AAA5U6vQtVLHTwVeF5ZqGPZta?dl=0
https://www.dropbox.com/sh/v5i3uqb7l3o4pxk/AAA5U6vQtVLHTwVeF5ZqGPZta?dl=0
https://www.dropbox.com/sh/v5i3uqb7l3o4pxk/AAA5U6vQtVLHTwVeF5ZqGPZta?dl=0
https://www.dropbox.com/sh/v5i3uqb7l3o4pxk/AAA5U6vQtVLHTwVeF5ZqGPZta?dl=0

Module Title ‘

CORES
Term

MA International Business

INB703 Research Methods Spring 20 10
Corporate
INB704 Entrepreneurship & Spring 20 10
Human Resources
STG701* SUEIEEY Gl Spring 20 10

Decision Making

*Please note that STG701 includes a mandatory simulation which runs over one weekend during the term.

MA International Business

Module Title ‘

ELECTIVES

Term

BUS760 Family Business Spring 10 5
EMG730 SN SO Spring 10 5
Enterprise

EINTC2 Flr;anual Analysis Spring 10 5
or Managers

FIN7C3 Financial Strategy Spring 10 5

and Investments

HRM730 Coaching Spring 10 5
International

INB720 Business and Spring 10 5

Economic Policy
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*Please note that MGT720 will have presentations over the exam week, therefore you will need to be present
in May 2020.

Please find the detailed module outlines for the available MA International Business modules here.



https://www.dropbox.com/sh/xbxsn5a3l5ovfnj/AAAwlCgfRWpFy-aV6o8z_s6ja?dl=0
https://www.dropbox.com/sh/xbxsn5a3l5ovfnj/AAAwlCgfRWpFy-aV6o8z_s6ja?dl=0

MA Management

CORES
Module Title Term
EIN7C2 Financial Analysis Spring 10 5
for Managers
MGT7AL SIS Sprin 10 5
Management pring
Change :
MGT7A3 Management Spring 10 5
MGT707 Research Methods Spring 20 10
MKT7B6 ST U7 Spring 10 5
Managers

MA Management

ELECTIVES
Module Title Term
BUS760 Family Business Spring 10 5
Financial Strategy :
Al and Investments =IE 10 2
HRM730 Coaching Spring 10 5
Entrepreneurship .
*
MGT720 and Innovation Spring 10 5
Social Media
MKT7A5 Marketing & Spring 10 5
Analytics




Global Marketing :
MKT7B9 Management Spring 10 5
STM701 Green Business Spring 10 5
STM702 Sus'\t/lalnablllty for Spring 10 5
anagers

*Please note that MGT720 will have presentations over the exam week, therefore you will need to be present
in May 2020.

Please find the detailed module outlines for the available MA Management modules here.

Media & Digital Communications

MA Media & Digital Communications

Cores

Module Title Term

Social Media and :
*%
MDC703 Digital Culture Spring 20 10

Research
MDC704** Innovations and Spring 20 10
Digital Methods

** Some marketing, media studies, or communications background may be required and should be determined
by approval from module leader before registering for the modules.

Please find detailed module outlines for the available MA Media & Digital Communications modules
here.



https://www.dropbox.com/sh/eayjrmdctfvrz1w/AABMl6pE65uAvUAMAjg17wPAa?dl=0
https://www.dropbox.com/sh/eayjrmdctfvrz1w/AABMl6pE65uAvUAMAjg17wPAa?dl=0
https://www.dropbox.com/sh/eayjrmdctfvrz1w/AABMl6pE65uAvUAMAjg17wPAa?dl=0
https://www.dropbox.com/sh/eayjrmdctfvrz1w/AABMl6pE65uAvUAMAjg17wPAa?dl=0
https://www.dropbox.com/sh/tsxihaptdzfmze2/AABzA4kPVvB6Y3ctIsmR0ZCCa?dl=0
https://www.dropbox.com/sh/tsxihaptdzfmze2/AABzA4kPVvB6Y3ctIsmR0ZCCa?dl=0
https://www.dropbox.com/sh/tsxihaptdzfmze2/AABzA4kPVvB6Y3ctIsmR0ZCCa?dl=0
https://www.dropbox.com/sh/tsxihaptdzfmze2/AABzA4kPVvB6Y3ctIsmR0ZCCa?dl=0

MA International Relations

MA International Relations

Electives
Module Title Term UK
Foreign Policy and .
INR705 Negotiation Spring 20 10
INR707 Human Rights Spring 20 10

Please find detailed module outlines for the available MA International Relations modules here.

MSc Psychology

MA Psychology

Electives
Module Title Term
PSY705 Lifespan Spring 20 10
Conceptual and
PSY706 Historical Issues in Spring 10 5
Psychology

Please find detailed module outlines for the available MSc Psychology modules here.



https://www.dropbox.com/sh/kznbq3ziftxm5w3/AADmySkLZQUd1cpNMkjRCPbva?dl=0
https://www.dropbox.com/sh/kznbq3ziftxm5w3/AADmySkLZQUd1cpNMkjRCPbva?dl=0
https://www.dropbox.com/sh/ssewxk1qlnswet4/AAAoBMItlYorvPzIbqLFwClRa?dl=0
https://www.dropbox.com/sh/ssewxk1qlnswet4/AAAoBMItlYorvPzIbqLFwClRa?dl=0

