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Instructions

1. Choose your modules carefully

v" You must discuss the module options available with your academic advisor/ international
office at your home institution.

v' Ensure you read the module outline of each module you are interested in carefully.
v" You should not choose modules that you have already studied / are studying currently.

v" Check with your home institution how many credits/ modules you must take while
abroad. It is your responsibility to know this and you will need to ensure that you are
registered in the correct credit load.

2. Which courses are available for me to choose from?

v" All modules listed in the table below are open to study abroad and exchange students.
All modules are taught as part of Regent’s main degrees and have been approved by the
relevant Director of Content at Regent’s.

v" Modules are subject to change and demand every term — If you have chosen a module
that has been cancelled and we are unable to allocate you to your alternative choices, you
will be informed and need to choose an alternative course from the updated list.

v" For some modules, you will need to meet the pre-requisites of the course. Check the
module outline carefully and consult with your academic advisor (and the Inbound Team at
Regent’s if necessary).

v" The maximum workload of credits you can sign up for is 30 ECTS. 20-25 ECTS is a
balanced workload.

v" You may register for modules across all programmes, but please note that you're more
likely to avoid timetable clashes if you pick from similar levels and within the same
programme/area of study.

3. Timetable clashes and modules not running

v" We cannot guarantee that you will be given your first choices. This is due to timetable
clashes (especially across programmes and levels) and closed classes. Therefore, you must
indicate at least one approved alternative on your online application for every first-choice
module (for example, if you need to take 25 ECTS, you should note down as many first
choices as needed to reach 25 ECTS, and as many alternative choices to reach 25 ECTS).
You may be given any of these alternative modules (in order of preference) if your first
choices are not available.

v' Timetable clashes may be avoided if you choose only classes from the same level
and programme.



4. Changes to your module choices

v"You cannot make any changes to your module selections unless there is a valid
academic reason for this. Once submitted, this is considered your final choice. The Inbound
Team passes your choices on to the registry office who will schedule you into classes and
create your timetable.

5. Final timetable

v" Your home university or agent will receive a copy of your provisional timetable
approximately two weeks before the start of term. You will then be able to check your final
class timetable during Induction Week.

In case we are unable to meet your required credit load with the choices you provided, we
will then be in touch with you directly prior to your arrival to ask for additional choices.

6. Exams

v" You can check if a module has an exam in January by cross-checking the right
column ‘Exam in January’:

- ‘Yes’ means that you will need to be prepared to do the exam in January;

- ‘No’ means that the module will have an alternative assessment method (e.g. essay,
presentation, etc.) or a final exam to be completed by the end of classes in
December.

For more information about your final assessments please consult the module outline.

*By submitting your module choices as part of your application, you confirm that you
have read and understood the above*.

7. Any questions?

v Any questions should be directed to the Partnerships Team on
studyabroad@regents.ac.uk

v" Please quote your full name and name of your home institution so we can advise swiftly

v" Module Outline (detailed module descriptions) are available to read through the links at the
bottom of each programme offering. Please note that updated descriptions for modules that
have been added in 2021/22 will be published by the end of May 2021.



mailto:studyabroad@regents.ac.uk

Business and Management

Please note that you can only enrol in up to 10 ECTS worth of modules from following
programmes:

e MA Luxury Brand Management (modules starting with LBM)
e MSc Digital Marketing & Analytics (modules starting with MKT)
e MSc Marketing Psychology (modules starting with MPS)

Code Module Title Term UK ECTS =&l
January
Autumn
, , 10 5 N
BUS750 Business Analytics 0
| | | Autumn |- 5 No

EMG740 Private Equity & Venture Capital
FIN7Al i

Corporate Finance Autumn 20 10 Yes
FIN7C2 i ' '

Financial Analysis for Managers Autumn 10 5 Yes
FIN7C4 ' i i

Flnanglal Statements Analysis & Autumn 10 5 Yes

Valuation
FIN7C5 i

Investments & Portfolio Management | Autumn 20 10 Yes
FIN7C6 itati

Quantltatlve Research Methods for Autumn 10 5 Yes

Finance
INB701 i ' i

International Business & Finance Autumn 20 10 No
INB702 ' '

Global Mgrkgtlng with Autumn 20 10 NoO

Communications
LBM715 i

Luxury Marketing Management Autumn 20 10 No
LBM717 ivi

Luxury Brands and Creativity Autumn 20 10 No
LBM718 i

Strgteglc Management of a Luxury Autumn 20 10 NoO

Business
LBM722 i

Law and the Luxury Environment Autumn 10 5 NoO
LBM723 igi ' ics i

Digital Marketing and Analytics in Autumn 10 5 NoO

Luxury
LBM724 i

Entrepreneurship and Luxury Autumn 10 5 NoO
LBM729 i

Luxury Experiences Autumn 10 5 NoO




LBM730 Historical Perspectives in Luxury Autumn 10 5 No
LBM731 gzlrlztlijr;g:algzﬁiry Art Brand Autumn 10 5 No
MGT705 Leadership Autumn |, 10 No
MGT720 Entrepreneurship and Innovation Autumn 10 5 No
MGT7A1 Operations Management Autumn 10 5 No
MGT7A2 Managing Complexity Autumn 10 5 No
MGT7A4 Technology and Innovation Autumn 10 5 N
MKT7B6 Marketing for Managers Autumn 10 5 N
MKT7B7 Marketing Communications Strategy | Autumn 20 10 No
MKT7B8 Digital Marketing and Analytics Autumn 10 5 N
MKT7C1 Consumer Intelligence Autumn 10 5 No
MKT7C2 Exploring and Visualising Data Autumn 10 5 No
MKT7C3 I\DAiZ:rjtxseManagement for the Autumn 20 10 No
MKT7C4 Digital Marketing Data Analysis Autumn 10 5 No
MPS702 Entrepreneurial Marketing Strategy Autumn 20 10 No
MPS703 Psychology of Consumer Behaviour | Autumn 20 10 No
STG701 Strategy and Decision Making Autumn 10 5 No

Please find the available detailed modules outlines for the courses in MA Business &

Management here.

Module outlines for new modules will be available in May 2021.



https://www.dropbox.com/sh/mcxdue7vhrdnvt5/AACQKYhgdlSBEj-Gt5wGllMEa?dl=0
https://www.dropbox.com/sh/mcxdue7vhrdnvt5/AACQKYhgdlSBEj-Gt5wGllMEa?dl=0
https://www.dropbox.com/sh/mcxdue7vhrdnvt5/AACQKYhgdlSBEj-Gt5wGllMEa?dl=0

Psychology

Code Module Title Term | UK | ECTs | xamm
anuary
PSY701 Research Methods 1 Autumn 20 10 Yes
PSY702 Biological Psychology Autumn 10 5 Yes
PSY703 Cognitive Psychology Autumn 10 5 Yes
Individual Differences & Social
PSY722 Auturmn 20 10 Yes

Psychology

Please find detailed modules outlines for the available MSc Psychology Programme

here.

Module outlines for new modules will be available in May 2021.

Fashion Marketing

Code Module Title Term UK | Ects | Examin
January
FSM704 Marketing Strategy Autumn 20 10 No
FSM705 Research Methods Autumn 20 10 No
FSM706 The Global Fashion Consumer Autumn 10 5 No
FSM712 Fashion PR and the Fashion Show | Autumn
10 5 No

Please find detailed modules outlines for the available MA International Fashion

Marketing Programme here.

Module outlines for new modules will be available in May 2021.



https://www.dropbox.com/sh/uu5knql202jfy0x/AAAYTJL1h_4pESq_15LV6FbHa?dl=0
https://www.dropbox.com/sh/uu5knql202jfy0x/AAAYTJL1h_4pESq_15LV6FbHa?dl=0
https://www.dropbox.com/sh/x7qi7nr4bug3g7j/AAB9cr6mV8ykWq4ZVaam_R5va?dl=0
https://www.dropbox.com/sh/x7qi7nr4bug3g7j/AAB9cr6mV8ykWq4ZVaam_R5va?dl=0

Languages

Please note: the modules below are available at different levels. If you wish to choose one or
more of these, please indicate the following code(s). Your level will be then tested during the
orientation period at Regent’s.

Code Module Title Term UK | ECTS \I]E:s:]aig
ENGELE Business English Autumn 12 6 No
ENGELE Advanced Business English Autumn 12 6 No
ENG*A6 \E/s\;Jristlirrwzss English: Professional | , . .o 12 5 No
ARAELE Arabic Autumn 12 6 No
CHNELE Chinese Autumn 12 6 No
FREELE Eronch . 121 6 .
GERELE German . 12| 6 “
TAELE Italian Autumn 12 6 No
JAPELE Japanese Autumn 12 6 No
PORELE Portuguese Autumn 12 6 No
RUSELE Russian Autumn 12 6 No
SPNELE Spanish Autumn 121 6 No

Please find detailed module outlines for the available Regent’s Connect Electives here.



https://www.dropbox.com/sh/921t93gfymbflyt/AABaVt2dg3a0A7Am7rjomB0Ca?dl=0

