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1. Module description

This module brings your experiences of social media, voices and personal stories into the
classroom. You will gain critical exposure to interactive and interdisciplinary thinking and
practices surrounding social media. Learning social media will improve your cooperative
learning skills, and will help you to communicate effectively and meaningfully. As this is a
practical module, you will gain strategies and tools to critically understand social media and
how it connects to industry — ultimately creating your own social and digital media content.

2. Learning outcomes

Upon successful completion of this module you will be able to:

Collaboration (MLO1)
collaborate with others and use appropriate networks to solve social media challenges.

Communication (MLO5)
communicate effectively within social media and digital media in various formats and
across multicultural contexts and audiences.

Digital Data and Tools (MLOG6)
analyse and use digital and social media tools, data, applications, and platforms
responsibly in unfamiliar, well-defined contexts

3. Learning and teaching methods

In this exciting and creative module you will take part in practical workshop sessions where
you will be engaging with the analysis of social media content that will get you to explore and
present your own social media. Each week, you will develop skills on media narrative,
multimedia, creating media for different platforms, digital story-telling and you will collaborate
with your peers in creating media content and reflecting on its social, political and personal
impact. You will develop knowledge on examining different cultural approaches to the
reasons why ‘we post’ as humans and build critical responses to social media audiences.
You will gain new approaches to how to apply theories of social media and spectacle how
social media is consumed through a variety of arts and media movements across different
cultures and histories. These activities, along with formative assessment will enable you to
present and analyse, confidently, your social media storytelling skills as you meet the
learning outcomes of the module.

Learning hours
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Directed learning 36 hours

Workshops/classes 36
Guided/Self-guided learning 64 hours
Total 100

4. Assessment, formative feedback and relative weightings

Assessment 1: Media type
Weight (%): 100
Word Count or Equivalent: 1,500 words [7 minutes talk + 3 minutes equivalent media]

You need to tell an immersive visual and digital story about how and why a chosen
group/audience uses social media, from their point of view, and generate new content for
them. The chosen group/audience needs to be different from your own background or
culture. You can use any formats (wikis, microblogging, Instagram, twitter, film, soundcast,
metaverse, tiktok, blogs or any other visual or social media) that reflect this group or
audience uses of media.

Each summative assessment will be preceded by an opportunity of formative assessment
accompanied by formative feedback

Mapping of assessment tasks for the module
Assessmenttasks LO1 LO5 LO6

Presentation X X X
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