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1. Module description

With the ever-shrinking gap between our digital and offline worlds becoming ever more
noticeable, you will need to have an awareness of the earning potential of online tools and
social platforms.

During this module you will be taught the technical and creative skills to produce engaging
content using the technology readily available to all of us.

You will gain insight into how to develop your ‘digital self’, and how to create more coherent
and manageable online outputs for a variety of purposes. You will also explore the
professional and commercial opportunities that come with engaging with the influencer
economy and how social feeds can become monetised content.

2. Learning outcomes
Upon successful completion of this module you will be able to:

Professional development (MLO 03)
Develop a plan for your professional development to build a brand exhibiting your ‘digital
self’ in the online space.

Digital Data and Tools (MLO 06)
Analyse and use digital tools and use data responsibly to produce digital content.

Discipline skills (MLO 08)
Employ the knowledge, techniques and tools of digital content production to connect with a
defined audience.

3. Learning and teaching methods

You will be taught primarily in seminar / workshop-based sessions where you will be
instructed in working through a variety of project based learning opportunities which will form
the basis of your response to the assessment of the module.

All study will be fully supported through group and individual tutorials and occasional tutor-
led presentations where necessary. You will present your work to your tutors and fellow
students in order to share best practice, ideas, working processes and knowledge. You will
experience critique and feedback during structured, self- and peer-reflection sessions.

You will use tools and data to identify and understand audiences which then inform how
campaigns are shaped in order to appeal to target groups. You will see how content
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planning tools are used to better understand the relationship between different forms of
media (e.g., organic, paid social media content, influencer marketing strategies). You will
gain insights into how algorithms are used to shape timelines and search results.

Learning hours

Directed learning 36 Hours
Workshops/classes 36
Guided/Self-guided learning 64 Hours
Total 100

4. Assessment, formative feedback and relative weightings

Assessment 1- Portfolio
Weight (%): 100
Word Count or Equivalent: 3,000

You will produce a portfolio of work that will be informed by classroom-based activity which
will include your plan for professional development.

The portfolio will consist of several digital artefacts which either contribute to a cohesive
personal or professional brand or an extended campaign that has a defined audience. These
will include but not be limited to photographic media, video, audio and or written work. The
portfolio will also include a reflection on the best practice examples that you have engaged
with during the module.

Each summative assessment will be preceded by an opportunity of formative assessment
accompanied by formative feedback.

Assessment tasks MLO 03 MLO 06 MLO 08
Assessment 1 — Portfolio X X X
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