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1. Module description 

We live in a world driven by data and there’s a high demand for leaders who can convert 
data into insights that lead to game-changing solutions. The conceptual age is hungry for 
people who can be creative, entrepreneurial and digitally agile. Contrary to popular belief, 
data storytelling is not simply data visualisation, analytics reporting, or a collection of 
statistics and illustrations sitting in a dashboard report. Data storytelling is the blend of two 
worlds, hard data and human communication, which reveal rich insights only when working 
together. It involves skilfully crafting a compelling narrative by exploring data and revealing 
deep insights. In this module, you will use industry-standard, user-friendly data analytics and 
visualisation tools in a creative exploration of the art and science of data storytelling and 
communication.  

 
2. Learning outcomes 

Upon successful completion of this module you will be able to: 
Decision Making (MLO4)  
Formulate informed decisions using critical and reflexive thinking to explore (and 
convert) data into business insights.  
 
Communication (MLO5)  
Communicate effectively both orally and in writing by creating a compelling narrative 
to reveal data insights.  
 
Digital Literacy (MLO6)  
Appraise and utilise data analytics and visualisation tools in a creative exploration of 
data storytelling.  

3. Learning and teaching methods 
This module takes an active-learning approach which places you at the centre of your 
learning journey  to enable you to analyse, evaluate, organise and communicate the 
significance of information and data in complex contexts including data, narrative and 
visualisation. You will be required to act autonomously and take responsibility for 
determining and achieving personal outcomes whilst developing collaboratively, a 
presentation.  The weekly activities (including case studies, workshops, collaborative 
research) will culminate in you being able to showcase how you have met the learning 
outcomes. 
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Learning hours  

Directed learning 36  
Workshops 36 

Guided/Self-guided learning 64 

Total 100 
 

 
4. Assessment, formative feedback and relative weightings 

Assessment 1 – Presentation (Group Assessment) 
Weight (%): 100 
Word Count or Equivalent:  15 minutes 
You will be required to imagine that you have an opportunity to present to the senior 
management of a company who have recently acquired data analytics & data visualisation 
tools. You will collaborate to create and deliver a well-researched presentation which covers 
all aspects of ‘data storytelling’ i.e. data, narrative and visualisation. 
 
Each summative assessment will be preceded by an opportunity of formative assessment 
accompanied by formative feedback 

 
Assessment tasks ML04 ML05 ML06 

Presentation X X X 
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