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1. Module Description

With the intention to develop deep knowledge and understanding of the concept of
luxury, a retrospective journey from its evolution to current and future expressions is
undertaken in this module.

The objective is to empower you to develop your own conceptual framework to define
and question the notion and philosophy of luxury, and the implications for associated
goods, services, and experiences.

We will cover topics such as historical and cultural developments, practices and
movements related to Luxury, and critically evaluate how technological, economic,
ecological, social, and aesthetic factors influence luxury business practices. Gaining
knowledge and understanding of semiotics, trend analysis and branding; you will be
better equipped to forecast, predict, and prepare for contemporary issues and
challenges.

2. Learning outcomes
Upon successful completion of this module the students will be able to:

Communication (MLO5)

Communicate persuasively both orally and in writing through the development and
delivery of a visual presentation and report.

Discipline Knowledge (MLO7)

Critique and synthesise theories, concepts, and facts at the forefront of Luxury
studies relevant to the task.

Interdisciplinary Perspectives (MLO9)
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Integrate different disciplinary approaches in proposing insights into a multifaceted,
complex visual analysis of a luxury brand.

3. Learning and teaching methods, and reasonable adjustments

The module takes an experiential learning approach where you will engage in learning
in an open and collaborative environment designed to develop your knowledge and
understanding of the philosophy and evolution of the Luxury concept from a variety of
cultural and historical lenses. Your personal perspective and curiosity for the topic are
encouraged through observation, hands-on experience, group debates and question
and answer sessions. You will work alongside your peers and collaborate to analyse
the complexities of luxury genre over time, culminating in a persuasive visual
presentation. Drawing upon the knowledge you develop throughout the term you will
be able to critically appraise a variety of materials that will allow you to make informed
decisions and recommendations.

Learning hours 200
Directed learning 48
Wnr.kshofnsf classes/ Supervision Studio time Other
seminars/ lead events

48
Guided/Self-guided learning 152

Reasonable adjustments will depend on a Student Support Agreement and will
acknowledge accrediting body requirements. In urgent or serious situations, reasonable
adjustments might be required before the Student Wellbeing & Disability Team has been
able to complete a full assessment. This will usually be where a student has a severe or
urgent condition and either communicates this condition to a member of staff or their
behaviour is suggestive of an adjustment need. Staff may put temporary reasonable
adjustments in place to support the student. These adjustments must then be promptly
communicated to the Student Wellbeing & Disability Team by the staff member who
made the temporary adjustments. The Student Wellbeing & Disability team will capture
and confirm appropriate reasonable adjustments (which may include changing the
temporary adjustments, adding in other adjustments and outlining the period of time for
which they apply) in a Student Support Agreement (‘SSA’).

4. Assessment and weighting, reasonable adjustment and feedback

Assignment 1 — Report (100%)

You will select a luxury brand and critically analyse their journey through time by
identifying how they have and are evolving in response to philosophical, societal,
ecological, and cultural change, and how this is manifested in the semiotics of their
brand assets
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7. Mapping of assessment tasks for the module

Assessment Learning Outcomes
tasks MLO5 MLO7 MLO9
Summative Assessment - Individual report X X X
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